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Communicating Space with Scent
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Adding the Value of “Fragrance” to Books' Wraparound Bands

It is said that the sense of smell is the most memorable. We often recall a space
by its scent, such as the smell of a library. In this project, | decided to take
advantage of this fragrance characteristic and add a new value of "space" by
adding a scent to the wraparound bands for books. Delivering a scent chosen by
the author gives birth to a new type of communication with the reader.
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