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Product Design With A Focus On ‘Kehai’ F74vAh
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The purpose of this research is to conceptulise new products
based on the delicate information changes of ‘Kehai’ that people

feel from the natural world around them. | have studied how prod-

FTHAVAEEL, A RELFEBEEFTECT, BERFKIC uct design should be designed in the near future by appealing to
BIBTOLY FFHFA Y OEYFITOVTOHEETS, the five senses.
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