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Value of Feelings

A Vehicle Body Designed to Reflect Complex
Transformations With Every Turn

In modern culture, the value of products is placed increasingly more on
experience rather than ownership. Within the framework of the
experience value aspect of products, | believe we will continue to see
even more stress on the emotional component. In this work, a car’s body
design represents a human torso, which visualizes complex changes as
it runs similar to the play of muscles of a human body as it moves.
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